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ENGLISH VERSION

Instruction : All questions are compulsory.

1  (a) State the personal factors affecting on consumer 10
behaviour.
(b) State the psychological basis of market segmentation for 10
consumable goods.

OR
1  Explain the basis of Market Segmentation. 20
2 (a) Explain the scope of demand forecasting. 10
(b) State the importance of demand forecasting. 10

OR

2 Explain the methods of demand forecasting for existing product. 20

3 (a) State the characteristics of service marketing. 7
(b) State importance of service marketing. 8
OR
3 (a) State the factors affecting on service marketing. 7
(b) State the types of service marketing. 8
4 (a) State the meaning and components of online marketing. 7
(b) Write a note on social marketing. 8
OR
4  Write short notes on :
(1) Characteristics of Rural Marketing. 7
(2) Cyber Marketing. 8
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